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PURPOSE MEANS PEOPLE

This year has evolved Australians’ understanding of Purpose.
Organisations that have proved critical in a pandemic have
earned a reputational dividend - or Purpose Premium.

We interviewed 1,000 Australians about their expectations
on Purpose. They told us that this year, Purpose means
“people”...or more specifically, “me”.
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PURPOSE MEANS PEOPLE, AND
PEOPLE MEANS EMPLOYEES

This year, Australians value
organisations that prioritised the needs
of their employees, and customers.
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Q. Which of the following is most important when deciding to buy from certain brands over others?

IT'S ALL ABOUT ME THIS YEAR

When asked which brands they “love and respect”,
Australians nominated companies with direct
relevance to their lives right now.
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PURPOSE IS BECOMING A GIVEN

We expect businesses and brands to behave
with Purpose, to “show they care”. We now
believe it is simply good for business
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Q. Why do you feel it is important for companies and brands to positively impact
society and stand for something bigger than just their products or services?

SIGNALS DEMONSTRATE
OVERALL RESPONSIBILITY

“Responsibility” is the icing on

the reputation cake. Signals of
responsible behaviour reassure
consumers your organisation takes
a Purpose-driven approach overall.
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AUSTRALIANS ALIGN
“CRITICALITY” WITH PURPOSE

If Australians think they really need \ |
your organisation, it is easier for
them to see you as Purpose-driven.
The banks stepped up this year

to help customers, and reaped

a reputational reward.
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Q. In which of these sectors do you think it is most important for companies/brands to positively impact society?

WHO CARES AND WHO DOESN’T?

Different groups care more about
WHO CARES: Purpose - and will have different
views on what it means.
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WHO DOESN’T:

of Australians do not agree

1 o % it's important for organisations

to positively impact society.
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